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  一、议程设置理论的回溯








许在多数时候, 它在使人们怎样想( how to think )
这点上较难奏效,但在使受众想什么(what to think









介议题与选民议题非常一致, 其相关系数在 0. 96以
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有最广大的关心的和谐广告议题。
其次,应根据不同和谐广告的议题特征选用媒
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The Agenda- setting Theory: An Important
Force to Harmonious Advertising
XIE Qing2guo, ZOU Jie
( School of Journalism and Communicat ion, Xiamen Un iversi ty, Xiamen, 361005, Chin a)
Abstr act: The art icle int roduced the classic theory in Mass Communicat ion- - - the Agenda- Set t ing
Theory, and then probed the theoretic joint with harmonious advert ising. Furthermore, it answered the
question of how to lead the development of harmonious adver tising with the theory, and pr oposed several
methodical suggestions on the concrete operat ing level of the harmonious advert ising issue set t ing.
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